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Energy Consumers

Australia
BRAND

Energy Consumers Australia (ECA) is a public body that
delivers better outcomes for energy consumers. We were
approached to create a brand that would allow the new
organisation to stand out in a crowded energy landscape,
to find a clear point of difference for ECA — Reimagining
soundwaves to create a new organisation’s voice.

We experimented with different ways to give physical form to
the human voice we settled on a waveform logo to represent
the voices of consumers.

“BWD took us through a comprehensive
process to develop our brand strategy.
The end result completely evolved
the way we present ourselves to our
stakeholders and the outside world.”
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a2 Milk

PURPOSE-LED BRAND

a2 was founded by pioneers who disrupted the milk industry
with cutting-edge branding and innovation. This year, there
was a sense that this entrepreneurial spirit needed a boost.
BWD were engaged to elevate the company’s purpose
and vision statement on the back of a long-term working
relationship producing a2’s corporate reports. We helped
them re-engage with that pioneering spirit through a comms
strategy, which included branding, a two-day launch and
collateral from stationery to corporate videos.
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Brisbane Writers Festival
BRAND AND CAMPAIGN

BWD is proud of its multi-year relationship with the Brisbane
Writers Festival (BWF) — Queensland’s premier literary event
that welcomes thousands of readers, writers and thought-
leaders to ignite imaginations, ask big questions, showcase
literature, and celebrate stories in all forms.

BWD created and delivered strategic plans, brand
campaigns and stakeholder engagement strategies
that retain the festival’s loyal supporters and establish a
foundation for growing new audiences.

Our creative brand campaigns have also received rave
reviews from participating novelists and attendees alike.
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—Writers
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Sept 2017

Book now

uplit.com.au
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U Ethical

BRAND

UCA Funds Management (UCAFM) is the oldest ethical
fund manager in Australia. Its history is rooted in the Uniting
Church, with profits going back to social impact projects.

Our brief was to develop a refreshed identity while ensuring
that the organisation continued to embrace its values and
heritage. The new brand we created — U Ethical — repositions
the organisation as a market-leading ethical investment fund
engaged in purposeful, successful investing.
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The Rockhampton

Grammar School
CAMPAIGN BRANDING

With more than 1,300 students of all ages and backgrounds,
The Rockhampton Grammar School is one of the oldest and
most prestigious schools in Australia. Since 1881, the School
has served as a second home for students from around
Queensland and beyond.

BWD has partnered with the School for many years, with

a focus on delivering material which assures parents that
their child will always be safe, challenged and supported.
With this in mind BWD created a multi-lingual virtual reality
experience that explores the School’s spectacular campus
along with frequent digital and printed magazines.

We're also working on regular marketing campaigns to

boost enrolment rates with local, bush and city families,
these include: flyers, brochures, infographics, magazine
ads, billboards, social tiles and digital ads.
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RGS Boarding is about the lessons
that you will never outgrow.

e Rockhampton
ammar School
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Our
process




Aligning purpose &
sustainability goals

Your brand should stem from your core
purpose, vision, values and sustainability
objectives to help you make better
connections with employees, customers
and investors.
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CORPORATE
STRATEGY

SUSTAINABILITY
STRATEGY

Driven by purpose, aligns mission and vision
Strategic priorities
Focus on long-term growth

Shareholder outcome

Materiality
ESG

Climate risks and opportunities

Aims to respond to future needs

Stakeholder outcomes

Purpose-Led Branding
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Discover Devise Deliver

brand brand project
strategy identity complete

workshop reflection feedback review

empathise research collate analyse clarify strategise ideate Create iterate develop internal external review &
launch launch support

Our value add

empathy & understanding o Expertise & insight O Authenticity & craft 0 Support & engagement o
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